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OVERVIEW

Å Technology company providing products, 

services and solutions across the entire 

iGaming value chain

Å Founded in 2012

Å ~740 GiGsters looking to disrupt the 

iGaming industry

Å HQ in Malta, offices in Denmark, Norway, 

Spain, Gibraltar and the US

Å Listed on Oslo Stock Exchange with the 

ticker symbol ñGIGò



DIGITAL TRANSFORMATION FROM 

OFFLINE TO ONLINE
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EUR bn



THE DIGITAL GAMBLING LIFECYLE

GiG accelerates operators from brick and mortar excellence to digital stardom 

Our goal is to is to pursue digital perfection and leadership, supporting our 

customers growing their business through a partnership model



Media Services
Platform 

Services

Sports Betting

& Games 

Services

Gaming 

Operators

Finding leads through 

online media buys and 

publishing, referring 

these leads to 

operators

Offering cloud based 

platform services to 

multiple operators, 

internal and external

Sports betting 

services and games 

for casino operators

Seven in-house 

consumer facing 

brands

Connecting end users, operators & suppliers

THE GIG ECOSYSTEM 
A full service offering for any company serious about its iGaming business

Revenue share & fixed fees Bets minus WinsRevenue share & fixed fees Revenue share & fixed fees

B2B B2B B2B B2C
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ñWe are becoming the one stop 

shop for every company serious 

about its iGaming Businessò
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Q3 HIGHLIGHTS

ÅGaming Operators: strategic measures led 

to positive EBITDA

ω Strong start in New Jersey with Hard Rock

Å First external Sportsbook agreement signed 

with 11.lv

Å First external contract for GiG Comply 

signed with Mr Green
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EVENTS AFTER Q3

ÅHard Rock signed a letter of intent for 

omni-channel Sportsbook solution

ÅGiG Games launched its first game and 

signed with game studio Jade Rabbit and 

reseller Join Games

ÅSportsbook agreement signed with 

MetalCasino

ÅThrills relaunched as a óPay N Playô brand
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CONTINUED STABLE AND POSITIVE DEVELOPMENT
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ú37.3m
Revenues

ú10.6m
Marketing

ú5.0m
EBITDA

+ 21% Y/Y + 66% Y/Y- 11% Y/Y

ú6.3m
Cost of sales

+ 28% Y/Y

ú15.3m
Other opex

+ 40% Y/Y

Q3 FINANCIAL HIGHLIGHTS



Strategic Update
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B2B UPDATE

ÅGiG offering a full turnkey gambling solution for 

the whole iGaming value chain

ÅGiG offering omni-channel solution (retail and 

online)

ÅGiG Games launched its first in-house 

developed game

ÅGiG granted permission to offer its sports and 

games services under the B2B licence to UK 

operators

ÅGiG awarded ISO 27001 certification
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B2C UPDATE

Strategic review of the Gaming Operator vertical 

resulted in:

ÅPositive EBITDA of ú1.4m compared to a loss of 

ú2.8m in Q2 2018

ÅLower marketing cost to revenues of 42% (57%), 

goal around 40%

ÅTim Parker (previously MD of Rizk) promoted to 

Chief Marketing Officer of GiG
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HARD ROCK

Letter of intent signed for omni-channel 

Sportsbook, retail and online

Expecting to go live in Q4 2018

Positive start in Casino since launch



Business Update



MEDIA SERVICES (B2B)
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ÅRevenues increased by 33% 

compared to Q3 2017 with 11% 

organic growth

Å29,288 (29,029) FTDôs referred in Q3 

2018

Å 12% of FTDôs referred to operators in 

GiGôsecosystem

Å72% of revenues from revenue share 

agreements, 13% from CPA and 15% 

from listing fees

EUR million
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PLATFORM SERVICES (B2B)
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EUR million

EUR 2m one-off 

settlement fee

ÅTotal database transactions increased by 

50% to 4.8 (3.2) bn compared to Q3 

2017

ÅRevenues increased by 33% compared 

to Q3 2017, with 86% from external 

operators

Å First external poker agreement signed 

with OneTimePoker

ω 4 new brands live in Q3, a total of 37 

brands operating on the platform in the 

quarter



SPORTS BETTING SERVICES (B2B)
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ÅSuccessful launch of new 

sportsbook with Rizk.com

ÅSold to external B2B operators, 

together with a letter on intent

with Hard Rock

ÅNegative impact from trading, 

these activities have ceased 

from October 2018
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GAMING OPERATORS (B2C)

ÅRevenues increased by 11% from Q3 17

ÅMarketing costs was 42% of GIG 

Gaming revenue, compared to 54% 

in Q2 18

ÅActive real money players increased 

to 190,875 (169,791), gross deposits 

increased by 18% 

Å 95% of revenues generated from core 

markets in Q3 18

ω Challenging regulatory conditions in the 

UK and competition from Pay N Play in 

Sweden have offset growth YTD

EUR million
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SUMMARY

Å Investments in building an ecosystem of iGaming 

products and solutions covering the whole 

iGaming value chain continued in Q3, with all 

products and solutions live and sold externally

Å Strong EBITDA development of 66% compared to 

Q3 2017

Å New Sportsbook sold to external operators and a 

letter of intent for omni-channel Sportsbook 

signed with Hard Rock

Å Proprietary Games launched

Å Operational improvement within own brands


